
 
 
 

 

AANA Young Marketer of the Year 2010 

Judging Criteria for Entrants 
 
 

• Strategic Thinking 

• Clarity 

• Creativity 

• Broad scope of argument 

• Analysis 

• Demonstrated understanding of topic/concept 

• Understanding of general marketing concepts 

• Application of marketing concepts to the subject matter 

• Applicability of solution across industries 

• Overall Presentation 


