ADVERTISING

IN AUSTRALIA

The system operates at no
cost to government or the
community. Australian
advertisers help maintain
the system by paying the

self-regulation levy.
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Australia's world-class
advertising self-regulatory
system promotes responsible
advertising, is responsive to
emerging issues, protects
consumers and provides a way
for Australians to voice concerns.

STRONG STANDARDS

The Australian Association of National Advertisers
(AANA) develops and reviews the codes that set the
standards for responsible advertising across all media
at all times.

The codes are updated regularly to ensure they keep
pace with community standards, government
expectations, evolving advertising practices and
international best practice.

of Australians believe ads should reflect
community standards®

75%
Q0% believe the role of Ad Standards is important*

78% want business leaders to take a public stand
©  onsocial issues**

Source: *Ad Standards, Community Perceptions Research 2024
**Deloitte ‘Advertising Pays' — Deloitte Access Economics 2023

PREVENTION

The industry commits to a range of activities to ensure
a high level of compliance is achieved, including:

o Ads are pre-vetted by the majority of media
platforms;

o Ad Standards and AANA provide advice on new
ads; and

¢ Regular, comprehensive training on the Codes.

INDEPENDENT COMPLAINTS
SYSTEM WITH HIGH COMPLIANCE

Independent, unbiased decision-making is vital to
ensuring public trust and confidence in the
self-regulatory system. Ad Standards was established
by the AANA in 1998 to independently resolve
complaints about advertising.

The Ad Standards Community Panel, which adjudicates
complaints, is made up of members of the community
who are not offiliated with the advertising industry in
any way.

An overwhelming majority of Australian advertisers act
responsibly and comply with Community Panel
decisions.

Industry bodies and media owners help ensure
compliance and support enforcement where required.

There is high awareness and compliance with the
Codes and effective sanctions - ads must be removed
if in breach.



ADVERTISING

Any member of the community can
make a complaint about any ad by

visiting adstandards.com.au

To find out more about the
self-regulatory system and the

advertising codes visit aana.com.au
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01 AANA CODE OF ETHICS

The core self-regulatory code that sets the standards for
language, violence, discrimination, sexual appeal, nudity, health
and safety, and advertising disclosure.

AANA FOOD & BEVERAGES
ADVERTISING CODE

Requires advertisers to maintain a high sense of social
responsibility in advertising food and drinks. It contains some of the
most rigorous standards for food and beverages advertising in the
world.

AANA CHILDREN'S ADVERTISING CODE

Applies to advertising directed at children, protecting them from
harmful or misleading ads, and ads that encourage unsafe
behaviour. It also prohibits advertising of dangerous products to
children.

AANA ENVIRONMENTAL CLAIMS CODE

Requires environmental claims in advertising to be factual, truthful
and able to be substantiated.

AANA WAGERING ADVERTISING CODE

Prohibits targeting children, encouraging excess gambling, or
gambling in association with alcohol consumption.
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For over 25 years, our world-class
advertising self-regulatory system has
been serving Australia well. We
regularly review the standards in the
codes to ensure they are meeting
community standards, government
expectations and international best
practice. Importantly, we also provide
the community with a voice through
our independent complaints handling
system, administered by Ad Standards.
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The Ad Standards Community Panel is
the centrepiece of Australia’s
advertising self-regulatory system.
Diversity of background and opinion
within the Community Panel is
essential to ensuring decisions about
advertising content reflect current
community standards and values.

J Executive Director
Ad Standards



