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MEDIA RELEASE 

AANA WELCOMES NEW BOARD MEMBERS  

Friday 28
th
 November 2014 - The AANA today announced the appointment of four new Directors to the AANA 

Board.  They are: 

  

 Andrew Caie, General Manager, Marketing Subaru Australia  

 Andrea Martens, Vice President Marketing & Managing Director, Home and Personal Care, 

Unilever Australia and New Zealand 

 Bronwyn Powell, Senior Director of Marketing McDonald’s Australia and 

 John Steedman, Chairman & Chief Executive Officer, GroupM Australia.    

  

Ms Inese Kingsmill, Chair of the AANA, said she was delighted to welcome such high-calibre talent to the AANA 

Board.   

  

“Under Sunita Gloster’s leadership, and the support of the Board, the AANA has strengthened across all three 

of our strategic pillars.  As the respected voice for brands our charter to promote responsible, innovative and 

respectable marketing has had significant renewal,’ Ms Kingsmill said. 

  

“Of note, we’ve made great strides in elevating the profession of marketing.  Securing in-depth editorial 

coverage in mainstream business media for the Global Marketers’ Conference and more recent initiatives like 

Marketing Dividends, presented by AANA on Sky Business have helped shine a light on how marketing 

contributes to business and economic growth’’  

  

“As a consequence of this sustained focus, both the depth and the breadth of our membership have grown 

significantly and we have leading brands from virtually every market segment represented in our membership.  I 

am delighted to welcome our new Board members,” Ms Kingsmill said.   

  

These new Members join existing Board members: 

  

 Mike Connaghan, CEO, STW Group Ltd and  

 Jeremy Griffith, Corporate Affairs Director, Carlton United Breweries  

 Therese Kallie, Director of Communications & Marketing Services, Nestlé  

 Inese Kingsmill, Director Corporate Marketing, Telstra, Chair AANA 

 Mark Reinke, Group Executive Customer, Data and Marketing, Suncorp Group and Treasurer of the 

AANA  

 David Scribner, Head of Virgin Mobile Australia  

 Matt Tapper, National Marketing Director, Lion  and Deputy Chair of the AANA 

 Adrian Weimers, Corporate Manager, Brand Communications National Marketing, Toyota 

  

Ms Kingsmill also thanked former Directors, Simon Talbot, Rebecca Boustead, Madeleine Fitzpatrick and John 

Sintras, for their commitment to advancing the AANA’s strategic plan. 

  

“All four have made a significant contribution to elevating the marketing profession and strengthening the self-

regulatory system so on behalf of my fellow Board members I would like to offer my sincere congratulations and 

thanks,” Ms Kingsmill said.  

  

-- Ends – 
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Media contact: Res Publica, Gabriel McDowell 

E: gmcdowell@respublica.com.au | M: +61 417 260 918| T: +61 2 8297 1515 

  

  

  

About the AANA: For over 85 years the AANA has represented Australia’s largest and well-known brands 

across FMCG, automotive, banking, finance and insurance,  travel, health and beauty, media and 

communications. The AANA works to protect the interests of these businesses who contribute to an estimated 

advertising spend of more than $14 billion a year. On behalf of our members the AANA’s mandate is to 

maintain and evolve the advertising codes which underpin the system of self-regulation in Australia; and 

safeguarding the rights of its members to commercial free speech and protecting consumers by ensuring 

advertising and marketing communications are conducted responsibly. 
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