AANA NEWS

AANA LAUNCHES PUBLIC CONSULTATION ON CODE FOR WAGERING ADVERTISING

9 November 2015 - The Australian Association of National Advertisers (AANA), the peak self-regulatory
body for advertising and marketing communication, is today launching a public discussion paper on the
development of a specific advertising code for the wagering sector.

The proposed AANA Wagering Advertising & Marketing Communication Code (the Code) would provide @
robust self-regulation framework for advertising and marketing communication using any medium by
licensed providers of wagering services, including thoroughbred, harness and greyhound racing, sporting
events and betting on other events. It would allow the industry to ensure that the content of advertising and
marketing activities is delivered in a responsible manner with consideration given to the potential impact on
young people and Australians adversely affected by wagering.

The proposed Code would complement the existing legislative, regulatory and industry self-regulatory
framework, including the overarching AANA Code of Ethics. The aim is to help ensure that advertisers and
marketers continue to develop and maintain a high standard of social responsibility in the advertising and
marketing of wagering products in Australia.

“The AANA wagering code would provide industry with a clear guide on what constitutes responsible
marketing and advertising of wagering services and it would apply across Australia and across all
platforms. Most importantly, it would protect the interests and rights of consumers by helping to ensure
advertising and marketing communication is conducted responsibly,” said Sunita Gloster, CEO of the AANA.

“The AANA wagering code would aim to provide the public with a transparent and easily accessible
complaints procedure via the single point of the Advertising Standards Board (ASB),” Gloster said.

Simone Brandon, Director of Policy and Regulatory Affairs at the AANA, stressed the importance of an open
and transparent consultation process. “Public consultation is an important part of the development of our
codes to help understand community expectations. The consultation process will help us to ensure that
relevant types of wagering and platforms for the provision of wagering services are covered so that the
Code maintains its relevance going forward.”

The AANA is seeking input into the development of the Code from interested parties, who can download the
discussion paper and instructions for submitting a response at aana.com.au. The consultation opens on
Monday 9 November and the final date for submission is Friday 18 December 2015.
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About the AANA: Founded in 1928, the AANA is the peak national body for advertisers involved in Australia’s $30
billion a year advertising, marketing and media industry. As the respected voice for brands the AANA charter is to
inspire and promote responsible, innovative and respectable marketing. At the core of this charter is AANA’s clear
mandate to maintain and evolve the Codes which underpin the self-regulatory system of advertising in Australia,
safeguarding the rights of its members to commercial free speech and protecting consumers by ensuring advertising
and marketing communications are conducted responsibly.
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