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GLOBAL MARKETING LEADERS SYDNEY BOUND

Tuesday 19 May 2015 —The Australian Association of National Advertisers (AANA) has today released details of its
major conference RESET 2015, which will be held in Sydney on 28 October with registration available now at
aana.com.au/reset

‘AANA Members asked us to deliver an event that rivalled the quality of RESET 2014. So we’ve put together a world
class line-up to challenge, inspire, and disrupt their thinking as they prepare for the coming year. Our seven global
speakers will absolutely deliver on challenging marketers across many aspects of their expanding remit,” said Sunita
Gloster, CEO of the AANA.

The AANA announces today the first four speakers:

e Bruce McColl, Global Chief Marketing Officer, Mars
As CMO, Bruce has placed a heavy emphasis on blending scientific rigor with creative excellence. This has
created a powerful growth model within Mars. The application of this model has sharpened Mars’ global brand
strategies. It is fuelling a rapid transfer of broad business solutions that have driven growth in operating units
across the globe.

e Syl Saller, Chief Marketing Officer, Diageo plc
Syl Saller is the CMO of Diageo plc and a member of Diageo’s Executive Committee. Diageo is the world's
leading premium drinks business with a collection of iconic brands including Johnnie Walker, Smirnoff, Baileys,
Captain Morgan, Tanqueray and Guinness. Diageo has over 400 brands and operates in 180 countries. Syl
oversees all Global Marketing, Design, Innovation, R&D and Reserve, the luxury division, worldwide.

e Karen Blackett OBE, Chief Executive Officer, MediaCom UK
Karen has been in media for 20 years, currently running the largest media agency in the UK, MediaCom.
In her role as CEQO, Karen controls £1.2bn of media billings, manages over 1,083 people and in 2014 led the
agency to win over £119m of new business. Karen has also been personally recognised in the industry, featuring
twice in Management Today’s 35 Under 35, and five times in the Power List of the UK’s 100 most influential
black people — most recently this year, where she came in at Number One.

e Graham Fink, Chief Creative Officer, Ogilvy & Mather China

Graham joined Ogilvy & Mather China in 2011 as Chief Creative Officer and continues to lead over 300 creatives
in over 20 offices. Graham is behind some of the advertising world’s most celebrated images and campaigns
including British Airways, Silk Cut, Benson & Hedges, Land Rover, Dixons, Ariston and many more. In 2001 he
set up his own production company, Thefinktank and as a keen photographer, his work has been used in
numerous campaigns including the 2012 London Olympic Games Bid and Canon. By 2014 he curated his first
solo art exhibition ‘Nomads’ comprising of photography, painting and animation at renowned London gallery,
Riflemaker.

Three more speakers will be announced shortly. Registration for RESET is now open at http://aana.com.au/reset/
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BRUCE MCCOLL
Global Chief Marketing Officer, Mars

After eight years in sales and marketing roles with Schering-Plough, Bruce
discovered Mars in 1992 and embraced what ultimately became his
“professional home” for the next 23 years.

In his time at Mars, Bruce progressed within the marketing function from a brand
manager in the Australian Petcare unit to other roles within Australia, NZ, Russia
and Europe. In 2006, he was appointed as Chief Marketing Officer.

As CMO, Bruce has placed a heavy emphasis on blending scientific rigor with creative excellence. This has created a
powerful growth model within Mars. The application of this model has sharpened Mars’ global brand strategies. It is
fuelling a rapid transfer of broad business solutions that has driven growth in operating units across the globe.

Growth can only be sustained by developing, retaining and connecting great talent. Bruce leads the Marketing College
within Mars University. In this capacity, he has overseen the execution of a curriculum that draws from leading academic
experts in the related disciplines of neuroscience, behavioural economics, psychology and marketing science. This is
pushing the frontiers of traditional marketing and creating a learning environment in which all Mars marketers are able
to challenge and develop themselves.

SYL SALLER
Chief Marketing Officer, Diageo plc

Syl Saller is the CMO of Diageo plc and a member of Diageo’s Executive
Committee. Diageo is the world's leading premium drinks business with @
collection of iconic brands including Johnnie Walker, Smirnoff, Baileys,
Captain Morgan, Tanqueray and Guinness. Diageo has over 400 brands and
operates in 180 countries. Syl oversees all Global Marketing, Design,
Innovation, R&D and Reserve, the luxury division, worldwide.

Before Syl was appointed CMO, she was Diageo’s Global Innovation Director, responsible for Diageo’s innovation
strategy, including all NPD programs and R&D worldwide. Prior to that, Syl was Marketing Director for Diageo GB.

Syl joined Diageo in 1999 from Allied Domecq Retail where she was Marketing Development Director. Syl started her
career in brand management with Gillette, holding both US and global roles, before moving to the Holson Burnes
Group, where she was general manager of the Holson Division.

Syl has been a Non-Executive director of Domino’s Pizza Group plc where she chaired the Nominations committee and
served on RemCo. She is a member of the 30 Club, MGGB, WACL and a Fellow of the Marketing Society.
Syl graduated from the Harvard Business School and is married with two children.
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KAREN BLACKETT OBE
Chief Executive Officer, MediaCom UK

Karen has been in media for 20 years, currently running the largest media
agency in the UK, MediaCom. In her role as CEQO, Karen controls £1.2bn of media
billings, manages over 1,083 people and in 2014 led the agency to win over
£119m of new business.

Karen has also been personally recognised in the industry, featuring twice in
Management Today’s 35 Under 35, and five times in the Power List of the UK’s
100 most influential black people — most recently this year, where she came in at Number One.

In 2012 Karen launched an apprentice scheme encouraging young people from all backgrounds to get a foot in the
door of the industry. She is also a Trustee of charity Adopt a Better Way and was one of the finalists in the Veuve
Clicquot Business Woman Award 2014. In June 2014 Karen received an OBE in the Queen’s Birthday honours for
services to Media and Communications.

GRAHAM FINK
Chief Creative Officer, Ogilvy & Mather China

Graham joined Ogilvy & Mather (O&M) China in 2011 as Chief Creative Officer,
g * | overseeing 20 offices. The following year, he won Ogilvy Asia’s very first Grand

[ ¥ r ! ] Prix at Cannes for Coca-Cola’s #CokeHands.
With over 20 years’ experience, Graham has worked across seven different
agencies — including Saatchi & Saatchi London where he created the iconic

British Airways ‘FACE’ commercial with Hugh Hudson and a cast of 6,000.

During the six years as Executive Creative Director at M&C Saatchi, the agency won the most creative awards in its 15-
year history. Graham is behind some of the advertising world’s most celebrated images and campaigns including British
Airways, Silk Cut, Benson & Hedges, Land Rover, Dixons, Ariston and many more.

His work has won him global recognition as one of the most respected, and highly awarded, creative minds. Accolades
include Cannes Lions, D&AD Pencils, One Show Pencils, LIAA, EPICA, Clios, Spikes, British Television Arrows, Campaign
Press and Poster Awards. He has also been presented with four BAFTA's.

Graham started his career by dressing up as an old man. After art school he applied for a job at London’s then top
creative agency, Collett Dickenson Pearce, and was told they did not hire students. He returned the following day
dressed up as an old man and was granted a place. He went on to become the youngest ever D&AD President in 1996
and was voted into the Art Direction Book, representing the world’s top 28 Art Directors. In 1997 he moved behind the
lens to start directing and in his first year was nominated for a BRIT award.

In 2001 he set up his own production company, Thefinktank — a conceptual production company. Graham is a great
believer in nurturing young talent and launched TheArtSchool in 2005 (described as Britain’s most radical art school),
holding sessions in venues as diverse as the House of Commons.

A keen photographer, his work has been used in numerous campaigns including the 2012 London Olympic Games Bid
and Canon. By 2014 he curated his first solo art exhibition ‘Nomads’ comprising of photography, painting and animation
at renowned London gallery, Riflemaker. His most recent exhibition, Drawing with my Eyes (2015), has propelled him into
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the spotlight with international coverage and recognition. For this he designed his own software in collaboration with
Tobii (the world’s leaders in eye tracking) to allow him to draw portraits with his eyes.

Based in Shanghai, Graham continues to lead over 300 budding creatives in over 20 offices at O&M China. He believes
in a single-minded approach to creativity and lives by his favourite David Ogilvy quote; ‘search all the parks in all the
cities in the world and you won't find a statue of a committee.”

About the AANA: For over 85 years the AANA has represented Australia’s largest and well-known brands across FMCG,
automotive, finance and insurance, travel, health and beauty, media and communications. The AANA works to protect the interests
of these businesses who contribute to an estimated advertising spend of more than $14 billion a year. On behalf of our members
the AANA’s mandate is to maintain and evolve the advertising codes which underpin the system of self-regulation in Australia; and
safeguarding the rights of its members to commercial free speech and protecting consumers by ensuring advertising and
marketing communications are conducted responsibly.

Media contact: Res Publica, Gabriel McDowell
E: gmcdowell@respublica.com.au | M: +61 417 260 918 | T: +61 2 8297 1515
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