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AUSTRALIAN ASSOCIATION OF NATIONAL ADVERTISERS
STATEMENT ON PROPOSED MERGER OF NINE AND FAIRFAX MEDIA

27 July 2018 - “The Nine-Fairfax deal brings together two of the largest digital audiences in the country, as
well as big print, streaming, free-to-air and radio audiences. Assuming the deal receives regulatory and
shareholder approval, the new company will have an opportunity to provide advertisers with access to

quality, segmented audiences on a mass scale.

It's the first major consolidation in the media sector since the Federal government dropped its two-out-of-

three rule last year and we can expect to see other major moves.

We're optimistic that the Nine-Fairfax merger will create more value for advertisers, but we still need to see
more detail to ensure that the deal enhances, rather than diminishes, the consumer experience,” the AANA’s
CEO, John Broome said.
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About the AANA: For 90 years the AANA has represented Australia’s largest and well-known brands across all major
sectors, including FMCG, automotive, banking, finance and insurance, travel, health and beauty, media and
communications. The AANA works to protect the interests of those businesses that contribute to an estimated
advertising spend of more than $15 billion a year. On behalf of our members, the AANA’s mandate is to maintain and
evolve the advertising codes which underpin the system of self-regulation in Australia, safeguard the rights of its
members to commercial free speech and protect consumers by ensuring marketing communication is conducted
responsibly.
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