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MEDIA RELEASE 

MARKETING HAS CHANGED FROM INTERRUPTIONS TO EXPERIENCES 
 

28th October 2014 – The first episode of Marketing Dividends presented by AANA (Australian 
Association of National Advertisers) screens this week on Sky News Business with Suncorp Group's, 

Group Executive - Customer, Data and Marketing, Mark Reinke who says the most fundamental 
change in marketing has been its shift from 'an interruption model' to 'creating experiences'. 
  
'Yesterday was much more around communications, it was more of an interruption model. We were 

there to get the attention of customers and try and sell to them.  Tomorrow is different, what we are 
trying to do is solve customer's problems, to create experiences that are authentic,' Mr Reinke said. 
  

Mr Reinke also said that real time data is the most valuable weapon in the marketer's armoury. 
  
‘The biggest difference is data. Data is the raw material for growth, it allows us to build new 

customer experiences, it allows us to understand in real-time where the growth is. Data allows us to 
take enormous complexity and simplify it,' Mr Reinke said. 
  

'Marketing Dividends was conceived to promote the profession of marketing, what it stands for, what 
it has evolved into and how it’s driving growth for businesses.  Mark Reinke provides an insight into 
the role of marketing at Suncorp and their focus on creating customer experiences.  The longer 

interview (found at http://aana.com.au/marketing-dividends/marketing-dividends-sky-news/) 
provides an expanded view of how Suncorp’s marketing has evolved,' the AANA’s CEO, Sunita Gloster 
said. 

 
Marketing Dividends  is a joint initiative between the Association of National Advertisers (AANA) and 
MEC Global. The series has been produced in partnership with MCN and Sky News.  

 

The series on Sky News Business features 13 three minute episodes commencing this week. It is also 

available now in longer format (10 minutes) online via the AANA Website and the AANA YouTube 

channel. 

 

-- Ends -- 
 

About the AANA: For over 85 years the AANA has represented Australia’s largest and well-known brands 

across FMCG, automotive, banking, finance and insurance,  travel, health and beauty, media and 

communications. The AANA works to protect the interests of these businesses who contribute to an estimated 

advertising spend of more than $14 billion a year. On behalf of our members the AANA’s mandate is to 

maintain and evolve the advertising codes which underpin the system of self-regulation in Australia; and 

safeguarding the rights of its members to commercial free speech and protecting consumers by ensuring 

advertising and marketing communications are conducted responsibly. 
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