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Every brand is now in the business of public service. If they are going to act
responsibly and don't want their interruptions to be ignored and dismissed and
ultimately damaging to their brand. All messaging needs to change. | don't want
to buy a toothbrush from you, | want to learn how to look after my teeth when
there are no dentists available, | don't want to buy a car, | want to know how to
keep my car running, | don't want to buy a CD from my bank, | want to know how
to do everything | can to save money, | don't want to know your grocery chain
has a great new brand purpose, | want to know if you are open and how | now
need to shop... repeat the above across hundreds of categories and you have
plenty of work for marketers and agencies to be doing right now.
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STAGE ONE: DESTABLISATION
FEAR & CONFUSION

YOU CAN STILL DINE OUT
" ON KFC (JUST NOT DINE-IN).

SOCIAL DISTANCING DOES_NOT MEAN GOING WITHOUT KFC.

2'metres please
2 metres please




Nike &
@Nike

Now more than ever, we are one team. #playinside
#playfortheworld

IF YOU EVER DREAMED OF PLAYING
FOR MILLIONS AROUND THE WORLD,

NOW IS YOUR CHANCE.

Play inside, play for the world.

[

O 132K 1:01 AM - Mar 22, 2020

() 38.4K people are talking about this

Ogilvy

Jeep

#StayOffTheRoad
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STAGE TWO. TRANSITION STABILISING &  Ogilvy
MANAGING

Josh Jordan & L A  Sarah Jaffe & L

@NumbersMuncher @sarahljaffe
I'm getting so many emails from companies | haven't shopped with Capitalism: getting Very Serious Emails about coronavirus from JOLZZ':J?Q 7
in 15+ years explaining how they're cleaning and planning to deal every brand from which you've ever purchased a thing

"Hi. You visited our website and very nearly added a pair of socks

. to your cart in 2009, so we'd like to send you this email to tell you
O 1,438 11:04 PM - Mar 14, 2020 @ how we are protecting the world from coronavirus with our

with coronavirus.

iti et O hanced cleaning techniques."
Waiting to hear how Blockbuster, Circuit City, and Toys R Us are all . . enhanced cleaning fechniques

T ) ) () 197 people are talking about this > ©) 1.435 3:44 AM - Mar 15, 2020 ®
sanitizing their stores by the end of the night. :

186 | Ikir b hi
) 516 1:04 PM - Mar 14, 2020 ) 186 people are talking about this ’
() 87 people are talking about this M. Ben Haist L 4
@bhaist
O <o ” Jason Mustian e
@KaceyMusgraves

-"’(.1\_: H - ok
- . @jasonmu stian absolutely no one:
Corona has really made me realize.. how many corporate emails |

need to unsubscribe from.

Q462K 10:56 AM - Mar 18, 2020 ® Oh Sweet' I was Wondering how every

© 4,729 people are talking about this 5 an email from a restaurant you made a reservation at in 2017 and
haven'’t thought about since: WE LOVE ALL OF OUR LOYAL

Corporation Iive ever given my email tO GUESTS AND WANT THEM TO BE SAFE WE ARE MONITORING

THE CORONAVIRUS AND WILL UPDA

éimm¥ys:;iham (] . waS h a nd Ii ng C OVI D_1 9 5 Q 280K 3:00 PM - Mar 14, 2020 ®

André Segers L >
@AndreSegers

honestly, truly, positively no human being:

I understand this is serious but | probably don’t need an email from @
every company I've ever bought anything from in my entire life.

. One of the more surprising things about the Coronavirus is the
#coronavirus

realization of just how many companies have my email address

3,908 3:16 PM - Mar 16, 2020 @ 356 4:16 AM - Mar 15, 2020 - Seattle, WA @®

Q) 33 people are talking about this >
Q) 253 people are talking about this >
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Queensland’s Bundaberg and Beenleigh Rum
Distilleries Are Now Making Hand Sanitiser O

Fans of fermented and distilled sugarcane juice can now look forward to freshening their fingers with
their preferred tipple.



Vodafone and Optus offer healthcare
workers free mobile service

Vodafone Australia
By Anula Keenan 17 March at 11:00 - @
WhistleOut With many Australians dealing with the challenges of COVID-18, we
want to make sure all Vodafone customers can stay as connected

as possible. Read up about our initiatives here:
http://bit.ly/3b3tR3k

- -

Helping all customers
stay connected

153 comments 37 shares

Odilvy



Kentucky Fried Chicken f W © O I DoNot Sell My Info

A MESSAGE TO OUR GUESTS ABOUT CORONAVIRUS

PROMOTIONS

FIND A KFC NEAR YOU
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Life after COVID-19

Society forgets Society becomes Society becomes Society becomes
more hedonistic more collectivist more individualistic
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